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KANCIL FESTIVAL -

AN OPPORTUNITY TO MARKET MALAYSIA!

hat a hectic and electric November
Wir has been for the Malaysian ad in-
dustry. Certainly the Association of

Accredited Advertising Agents (4As) outdid
themselves this time, and for good reason.
The Kancil Festival marked the 30th Anni-
versary of the revered Kancil creative awards
show this year.

There were workshops, awards shows,
a Hall of Fame luncheon taking place in
townhall settings and schools, to convention
rooms and palatial ballrooms. As the com-
mittee worked tirelessly to pull an event ‘al-
most every other day’, we became a showcase
of planning ingenuity, tenacious lobbying,
immaculate teamwork and task delegation.

From the media, sponsors and agencies
o partners, friends and judges, 1 dare say
about 3,000 people attended the events, in
total. From ad professionals and students to
marketers and media players. Hundreds of
thousands more Malaysians were exposed to
the Festival through media channels.

Everything moved under the theme
‘Change the Game'.

Of particular significance was Kyoorius
DesignYatra, a coup of sorts, where an established

event was brought to our shores ‘seamlessly’.

So what’s my point?

Simple: we could have used the Kancil
Festival to sell-in Malaysia to key sponsors,
regional and world media, and financial de-
cision-makers delegates for the coming AdA-
sia next year in KL. If critical sponsors and
potential ‘ambassadors’ witnessed the Kancil
Festival in person, our marketing for AdA-
sia09 could have begun instantly. This could
have saved us a bundle on expensive road
shows next year.

The Asian Advertising Congress 2009
(AdAsia09) will take place at the Kuala
Lumpur Convention Centre from October
22 1o 25, 2009. This isthe biggest coup of
them all. The change of venue came when
political uncertainties in Pakistan made ma-
jor participating countries like China and
Japan wary of sending big delegations; Paki-
stan last hosted AdAsia in 1989.

Labelled the ‘Olympics of Advertising, it
is traditionally a 3-day event covering adver-
tising, media and marketing. A time when
the city will be filled by ad people from
around the world!

Kudos to Peter Anthony Das of Perodua,

President of the Malaysian Advertisers As-
sociation, Chairman of the Asian Federation
of Advertising Associations and Chairman of
the organising committee for AdAsia09 for
clinching this.

In late October, at the veiling of the new
logo, Peter said, “AdAsia09 is expected to
attract more than 1000 marketing commu-
nication practitioners from Asia and around
the world.”

Malaysia first hosted AdAsia in 1990 with
a spectacular opening ceremony featuring
colourful performances at the Putra World
Trade Centre, officiated by His Majesty Sul-
tan Azlan Shah and the keynote address by
ex Prime Minister YAB Tun Dr Mahathir
Mohamed.

Let the promotion for AdAsia09 begin,
we have a phenomenal story to tell! |
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Support our industry by being a member of these bodies:

Macomm Management
Services Sdn Bhd
Secretaries
Unit 706, Block B,
Pusat Dagangan Phileo
Damansara 1,

9, Jalan 16/11,
Off Jalan Damansara,
46350 Petaling Jaya
Tel: 603-7660 8535
Fax: 603-7660 8532
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asian federation of
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